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Say you want to find the best product or service….
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The problem

• The retail banking market is complex
• Yet consumers have reasonably predictable demands

• We want to help consumers compare and choose 
something that suits their needs
• When then are compelled to choose
• When they think about switching

• We want good outcomes for ongoing consumers
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The information asymmetry approach
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Results: change in consumer confidence
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Credit card repayments

This trial will test the impact that timely reminders have on credit 
card repayment behaviour. More specifically, it will provide evidence 
of the impact of framing of language and motivational messages 
that capitalise on behavioural economics principles.

Intervention(s): Customers receive messages either via SMS or 
email, which vary in the framing of language, and focus on either 
social norming or loss aversion
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Thank you
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